[IPOLKAHXH

O Mpoedpoc K. lwavvnc AyarnTiénc kal 1o AIOIKNTIKO XLUUBOLAIO TOL KEVTOOL AVAVEROCIUWY [NYwV Evep-

velac (KAME) oac mpookaloLy otny ékBeon “EBSouada Emotnung kai TexvoAoyiac”, mou 6a mmpay-
UATOTTOINGEl OTO ZATITTEIO MEyapo, atto 28 lovviov €S S lovAiov 2006.

YTO TTEQITTITEPO TOL KAIE “Anutoupyc.')vrag Eva Aslcpépo Evzpyslaxé MeAAovV” Ol ETTICKETTTEC OA EVNUELW-
BoLV VIO TIC UEBOSOLC KAl TEXVIKEG £§0|Kovounong avapyalog eV ETTIOEIKTIKEC SIATALEIC AVAVEWOCIUWY
[INywV Evepyeiac Ba Touc PONBNCOLY VA YVWEICOLY TIC VEEC, PIAIKEC TTROC TO TTEQLIBAAAOV TEXVOAOYIEC.

Tnv Tetaptn 28 lovviov 2006 kal wpa 17:00 oto TACiolo TNS Nuepidac “MepiPaAlov (dopnueévo Kai pn),
KAIga”, ToL Siopyavwvel N Mevikn Foauparteia ‘Epevvac kal TexvoAoyiac Kal otn BeuaTikn evotnTta “MepIPAA-
AoV", Ba TTAPOLOIACTOLY Ol TTAPAKATW EICNYNOEIC :

* “To EAAnVIKO Evepyeiako TvoTnua Kai n EKmAnpoon 1oV Itoxwy 1ou Kioto”, Keovoravrivoc Tiykag,
A/von Tekunpicwonc, Aiaboonc kar Avarroénc - Marketing, KATIE

e “O1 Avavewoiueg MNnyeg Evepyeiag kal ol MecommpoBOeopeg NMpoonTikeg Tovg otnv EAANada kai Tnv
Evpomn”, lNavayicotnc K. XaBiaporrovAocg, A/von Avaveoiuwy lnywv Evepyeiac, KATE

Ol HIKQOTEPOI ETTIOKETITEC TNC €KOEONC UTTOPOLYV VA cLupeTaoxoLvy oTn dpaon “Karaokevalovrag 10 SIKO
uag AioAiko MNMapko” Tov Ba mpayuatorroiNBei To 2apRaTo, 1 lovAiov 2006, wpa 11:00 Ty (AiIBovoca 6).

H ekBeon SlopyavwveTal oTO TTAAIOIO TNG Apaonc 4.4.5 «tEPMHYy, mpoypapua “ERSdouada Emotnunc &
TexvoAoyiacg 2006" tou Emixeionoiakou NMooypauuatoc “ANTATQNIZTIKOTHTA” - KoivoTiko MAaiocio XTNe1ENG
2000 — 2006 ka1 cvyxpnuatodoTeiTal arro 1o ETMA.

Qpec Acitovpyliac TN ekBeonc: KaBnuepiva 10:00 — 20:00, NAnpogopiec: ka. I. Aovvakn, 210 6603212
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